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Trends

• The latest statistics show 
that Facebook continues to 
reign strong as the king of 
social media, with 3.03 
billion active users in 2023. 

• That means that nearly two 
out of every three of 
the 4.89 billion social media 
users across the world are 
active users of Facebook.

• Not only is it the social 
media platform with the 
most active users, but it 
also ranks among apps that 
consumers spend the most 
amount of time on.

#TheEqualChanceToWin



Trends

• Video Content: Video content will remain a key trend in 2023, with more 
businesses creating interactive and engaging videos for their social media 
accounts.

• Chatbots: Chatbots will become more popular, with more businesses and 
organizations using chatbots to answer customer questions and provide 
support.

• Social Advertising: Social media advertising will continue to be an 
important part of any social media strategy in 2023, as businesses target 
specific audiences with ads tailored to their interests.

#TheEqualChanceToWin



ORC Media 
Channels

• Social media
• Facebook @offshoreracingcongress
• Instagram @orcsailing
• X (Twitter) @orcmedia (we are not active anymore)

• Channels launched or updated in 2023
• New website launched in May 2023 – orc.org
• LinkedIn - offshore-racing-congress
• Flickr – orcsailing
• YouTube - @ORCsailing
• Linktr.ee – orcsailing

• Direct mailing – newsletters and PRs

#TheEqualChanceToWin



Facebook 
The account was created in January 2012

• 2023 November at 6.6k likes (+1k) and 8.4k followers
• 2022 October at 5,622 likes (+722) and 6,956 followers
• 2021 October at 4,900 likes (+500) and 5,872 followers
• 2020 October at 4,400 likes (+360)
• 2019 October at 4,040 likes (+565) and 4,269 followers
• 2018 October at 3,475 likes (+825) 
• 2017 October  at 2,650 likes (+200) 
• 2016 October  at 2,450 likes 
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Instagram 
The account was created in March 2018. 

Followers:

• November 2023 – 18.7k | +6.1k in one year

• October 2022 – 12.6k | +4k in one year

• October 2021 – 8.6k | + 2.4k in one year

• October 2020 – 6.2k | +3k in one year

• October 2019 – 3.2k | + 1.9k in one year

• October 2018 – 1.2k

Only natural growth, no paid ads

#TheEqualChanceToWin



Facebook & 
Instagram
Insights

• Compares 10 months of 2023 with 
12 months of 2022

• Reach is the number of unique 
people that saw a piece of media 
content.

• An engagement post on social 
media is any content that 
encourages audiences to interact 
with it, for example, by liking, 
commenting on, sharing or 
saving.

• The peaks in ORC social media are
following the main events in the 
ORC calendar

#TheEqualChanceToWin

Reach

Content Interactions - engagement



Facebook & 
Instagram
Insights

#TheEqualChanceToWin

• Compares 10 months of 2023 
with 12 months of 2022

• Link clicks are a key metric for 
measuring the success of your 
content posted. They allow you to 
gauge the effectiveness of your 
post in terms of driving traffic to 
your website

• The Visits metric measures how 
effectively social media posts are 
at driving visitors to your 
website.

Link clicks

Page & Profile visits



Video – the most engaging content

Recommendations include views 
from people who aren't following 
your Page, and whom Facebook 

suggested the video to.



Facebook & 
Instagram -
Audience
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REACH

FB - 39.5k

IG – 95.2k

ENGAGEMENT

FB – 4.3k

IG – 19.2k

NEW FOLLOWERS

FB – 51

IG – 546

REACH

FB - 53.1k

IG – 104.9k

ENGAGEMENT

FB – 2.8k

IG – 7.6k

NEW FOLLOWERS

FB – 18

IG – 450

REACH

FB – 187k

IG – 80k

ENGAGEMENT

FB – 7.4k

IG – 17.5k

NEW FOLLOWERS

FB – 106

IG – 555

REACH

FB – 172.2k

IG – 37.9k

ENGAGEMENT

FB – 4.9k

IG – 75.3k

NEW FOLLOWERS

FB – 67

IG – 272

REACH

FB – 105.4k

IG – 47.8k

ENGAGEMENT

FB – 2.8k

IG – 6.7k

NEW FOLLOWERS

FB – 37

IG – 188

Facebook & Instagram - Events’ insights



Facebook & Instagram - Events’ insights

CONTENT SHARED

Facebook
71 posts

Instagram

35 posts
152 stories

32 reels
9 videos

CONTENT SHARED

Facebook

32 posts

Instagram

26 posts

62 stories

10 reels/videos

CONTENT SHARED

Facebook

92 posts

Instagram

98 posts

316 stories

50 reels/videos

CONTENT SHARED

Facebook

56 posts

Instagram

53 posts

75 stories

15 reels/videos

CONTENT SHARED

Facebook

33 posts

Instagram

33 posts

56 stories

12 reels/videos



Super March 
– the month 

of 
Superyachts

The ORC team has been calling this month "𝗦𝘂𝗽𝗲𝗿 𝗠𝗮𝗿𝗰𝗵" 
because of the competitive emphasis made at kicking off 
the 2023 season with two major regattas in the Superyacht 
sphere:
🔴 Superyacht Challenge Antigua

🔴 St. Barths Bucket Regatta

These Caribbean events start what promises to be an active 
and popular 2023 season of seven Superyacht sailing events 
that include:
🔴 Giorgio Armani Superyacht Regatta held in Porto Cervo over 6-
10 June,

🔴 Superyacht Cup in Palma held over 21-24 June,

🔴 Safe Harbour Race Weekend in Newport over 11-13 August,

🔴 Maxi Rolex Cup in Porto Cervo, held over 3-9 September,

🔴 Ibiza JoySail held in Ibiza from 28 Sept - 1 Oct.

At all these events, the 𝗢𝗥𝗖𝘀𝘆 team is providing full support 
with measurement, scoring and other essential tasks to 
ensure the continued success and popularity of the ORCsy
system.#TheEqualChanceToWin

#orcsailing

#ORCsy



Teaser campaign in social media 
to launch new website



New
orc.org

𝗡𝗲𝘄 𝘀𝗶𝘁𝗲. 
𝗡𝗲𝘄 𝘀𝘁𝘆𝗹𝗲. 
𝗦𝗮𝗺𝗲 𝗴𝗿𝗲𝗮𝘁 𝘀𝗼𝘂𝗿𝗰𝗲.

#TheEqualChanceToWin



New Website benefits and functionalities   

• All-in drop-down menu for the easy access to 
subpages

• Solid URLs allow much better content sharing 
on social media

• Backlinks of the website to social media have 
increased the visitor numbers for the website 
and the opposite.

• Easy to play around with the information from 
different pages

• Moveable and easy-to-add content blocks 

For continuity, the event page template allows us to create event 
pages to our website with the following URLs:

orc.org/worldsYEAR; orc.org/europeansYEAR; → https://orc.org/worlds2023
https://orc.org/europeans2023
orc.org/dhworldsYEAR; orc.org/dheuropeansYEAR; →
https://orc.org/dhworlds2023 https://orc.org/dheuropeans2023
orc.org/sportboateuropeansYEAR →
https://orc.org/sportboateuropeans2023

https://orc.org/worlds2023
https://orc.org/europeans2023
https://orc.org/dhworlds2023
https://orc.org/dheuropeans2023
https://orc.org/sportboateuropeans2023


LinkedIn 
Linktr.ee

#TheEqualChanceToWin Because Instagram posts do not allow active links, it’s 
fast access to ORC info through the Instagram profile 

(Bio)

More professional network and 
channel for sharing ORC news, 

knowledge and experience



YouTube

#TheEqualChanceToWin



Flickr –
ORC archive 
for the photos

#TheEqualChanceToWin

Starting in February 2023, ORC Flickr albums include 
4,030 photos from the major events by now
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Thank you!


